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Fairchild Media Group (FMG) is the leading source of fashion news and analysis for industry leaders and the global
fashion community. Established in 1892 by Edmund Fairchild, Fairchild Media Group’s brands include Women’s
Wear Daily (WWD), Footwear News (FN), Beauty Inc, and Sourcing Journal (SJ). Fairchild Media group further
includes Fairchild Live — the global live events division producing 30+ global thought leader and consumer
experiences, and Fairchild Studio, a multi-platform content production team, executing over 250+ brand partner
programs annually. Operated and published by Penske Media Corporation (PMC), FMG content reaches a 17.5
million+ international audience of industry executives and highly engaged consumers across all media platforms.
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Facebook: https://www.facebook.com/hongkongfashioncouncil

Instagram: https://www.instagram.com/hongkongfashioncouncil/

LinkedIn: HongKongFashionCouncil
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Facebook: https://www.facebook.com/hongkongfashionfest
Instagram: https://www.instagram.com/hkfashionfest
YouTube: https://www.youtube.com/@hkfashionfest
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PURPLE PR PURPLE PR

Maggie Chow Thad Au

Vice President Senior Account Manager
ZEE: hkfc@purplepr.com FEH: hkfc@purplepr.com
EEzh: +852 2873 0938 EEzh: +852 5703 4887
Hong Kong Fashion Council WWD

Haylie Ng Abby Kalicka

Head of Marketing & Communications Email: akalicka@pmc.com

& %: haylie.ng@hongkongfashioncouncil.org
FiE: +852 2788 6335
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